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Q.1(a) What do you mean by sales management? Why should it be followed?
9P & Udy & MY FI1 FESKI 2° I 3 1€ Bl A1y |
(b) Briefly explain nature and scope of sales management.
&) T & Udfa iR YOSy &1 wey # ford |
(c) What is personal setting and write its objective?
T [ddbT 7 2? 39d IgaT Bl o1 |
Q.2(a) What are the process of Recurring and selecting sales Personnel?
9@ HHaRAl @ 9ol IR T B 71 gfpar g7
(b) How sales personnel are important in sales and distribution management?
&Y f9aT HHar) Ag@yel 2, e faarer yay #?
(c) How would you conduct sales training programmers’ for developing skills
of sales personnel?

D MY BT FHANI & BIeTel dI f[ABRIT axa & forv 9@ ufdieor aried
Farferd e
Q.3(a) How would you motivate sales personnel?
S HHARI BI M9 D URT BX?
(b) Can you explain compensation plans?
FIT MY FATISIT AT Pl AR R Tl ©°
(c) How titrations allocating to the sales personnel?

9% HHarT @l & dA FEiRa fod o 87

Q.4(a) Briefly explain sales cost.
B AT ® AT B |

(b) What do you mean by cost Analysis?
T AT 31U T HHS B
(c) What is sales Share?
fq®r IR 9 wEd 87
Q.5(a) How would you develop market? Through sales personnel.
IIOTR BT MG DA [IHRIT B0, [SeT FHat & gRT?
(b) Explain the various marketing channels.

fagoq & fafi=1 997 &1 ARAT P |

(c) What are the Functions and importance of marketing channels?

faue & $r iR 7@ T B°
Q.6(a) How channel intermediaries play an important role in marketing? Explain.




TS HEIRIAT B Ueb Heayul T 37aT Hral &, fawgd o |
(b) Distinguish between wholesale and Retailing.
o IR GaxT [P & dra a1 AR 87
(c) How Would each of the following factors influence the choice of a channel

of distribution?
FIfRad &Rl H | IS & [IdRU & U o7l BT A1 D GIATAd Hm?

(i) Perishability of the product Scarg &1 HRT
(ii) Style element  3<ft d@
(iii)Size of purchase TE® &1 =
(iv)The number of customers UTgd &1 HE&AT
Q.7(a) What do you mean by logistics?

A ¥ MY T FHST 7

(b) How would you create channel intermediaries?
MY Tl AYAGY D qATSINT?

(c) Why information system is necessary in marketing?

T dF fdauE # A 2?




